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 Survey Results and Solutions 
By Cynthia Mun, Regional Advisor 

SCBWI Headquarters sent a survey to the Nevada members to gain feedback as to 
how our region is doing in serving our members, and it provided some insights as 
to what is working well and what needs work. I’d like to share some thoughts on 
our findings. 

Generally, the information was very positive. Most members who responded to the 
survey felt that the activities offered in the region met their needs. In addition, 
most felt that they were planning on renewing their membership.  

Where we fell in the neutral zone was in the amount of communication. Some members 
felt there wasn’t enough communication. It’s true that we reduced the number of emails 
we used to send because members felt too many were being sent. I guess, we’re still 
looking for that happy medium. We’ve tried our best to keep all the information online 
so that it is accessible whenever you need it. So, even without email, a member will be 
able to figure out which events are being offered. However, there was misinformation 
where some members felt that more communication was being had on the Facebook 
page, so I’d like to explain in detail what we actually do. 

1) We generally send out email once a quarter with the newsletter. If there is a 
pressing announcement, we’ll send that by email as well. However, we 
don’t always make announcements about events because we hope that you 
will be checking the website periodically. We send email with a summary of 
upcoming events in the newsletter email. Other than that, we try to 
minimize emails as a policy in Nevada. 

2) We don’t make announcements on Facebook unless it has already been sent 
in an email. However, we do put reminders to register for events on Facebook 
because it is not a push notification like email. And there are discussions on 
Facebook because the members themselves create the conversations. There 
are over 100 people on the Facebook page having discussions of all sorts, 
but this is a benefit we offer those that want to be on Facebook. If anyone 
has an idea as to a group they’d like to create that isn’t on Facebook, we’d 
like to hear your ideas.

(Continued on Page 2) 

Cynthia Mun is a former corporate VP of Marketing. She 
spent twenty years in emerging markets in Silicon Valley 
and hospitality in Las Vegas. She switched careers in 
2011 to write children’s novels. She is represented by 
Jenny Bent and Eliza Kirby at The Bent Agency. 

As a Korean immigrant, Cynthia was the first to receive a 
college degree in her family. She is an active community 
advocate and serves as the President of the Yale Club of 
Nevada and ASC Director for undergraduate recruitment 
for Yale University. She is the Regional Advisor for 
SCBWI NV. 
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(Survey Results and Solutions Continued from Front Page) 

Another comment that came up was regarding when events are offered. Generally, 
we don’t have events that overlap with either of the national SCBWI events in 
February and August. That means there aren’t any events three weeks before and 
three weeks after the national events.  
 
Some of the items that respondents offered were events for picture book folks and 
PAL members. For those of you who are illustrators or write for picture books, we 
have great resources and members who are involved in critique groups just for 
picture book folks. Please contact Ken Lamug – NV Illustrator Advisor, Cynthia 
Ritsko – Las Vegas Volunteer Coordinator, or Myrna Foster – WriteRiders Editor 
to learn how you can participate.  
 
As for the PAL members who aren’t getting their value for the membership, I 
invite you to brainstorm what type of events or opportunities you’d like. What do 
you think is lacking? Which experts do you need? It would be helpful for the 
regional team to hear from you if there is a craft session or a professional session 
you’d like that we haven’t offered. I personally don’t know what PAL members 
need because I am not a PAL member. However, Suzanne Morgan Williams, who 
is the PAL member coordinator, might have some insights.  
 
SCBWI Nevada is your organization. We can create as many events as you’d like, 
but I need volunteers to help us make the events happen. Tell us what you want. 
Or actually, if you know who can help, please let us know. The organization will 
give back as much as you give.  

 
Visit https://nevada.scbwi.org/events/scary-good-writing-saturday/ to sign up now!  
 
 

Can we help you find something? 
SCBWI NV Volunteer Team: https://nevada.scbwi.org/meet-our-team/ 
SCBWI Webinars: https://nevada.scbwi.org/webinars/ 
SCBWI NV Facebook Group: https://www.facebook.com/groups/717820191596346/	
Our Events Calendar: https://nevada.scbwi.org/	
Past SCBWI NV Newsletters: https://nevada.scbwi.org/newsletter/ 
Our Mentorship Program: https://nevada.scbwi.org/nevada-scbwi-mentor-program/	
Newsletter Editor’s Email: myrnafoster@gmail.com (Put SCBWI in subject line.) 
	

~   Writer Roundup   ~ 
 
Still waiting to hear back from that last query letter? Not 
sure if your submission is up to snuff? Give a critique 
group a try! A fresh perspective not only awakens new 
ideas and reveals previously unseen plot holes, it also 
toughens your skin and bolsters the ego. A writer's critique 
group can help out even the seasoned booksmith. 
 
If you're interested in finding one in your area, here is a 
current list. 

Northern Nevada (Sparks Area) 
 
            Who: Middle Grade-Young Adult Novelists-Picture 
Book Writers & Illustrators 
            Where: Please contact Kim Harnes 
at kimharnes@gmail.com for location info. 
            When: Every Saturday, except holidays, 3-5pm. 
            Notes: Email Kim with questions and to make sure 
the meet is on. Cancellations do occur. 
  

Southern Nevada (Las Vegas & Boulder City Areas) 
            
            Who: SCBWI Boulder City Critique Group, all 
genres 
            Where: Please contact Lisa Hallet 
at Clkhallett@embarqmail.com for location info. 
            When: Every third Tuesday of the month, 6:30pm. 
  
            Who: SCBWI Vegas Einstein Critique Group, all 
genres 
            Where: Einstein Bros 
Bagels http://einsteinbros.com 
            When: 1st and 3rd Sunday of every month, 1-3pm. 
            Notes: Email Shannon Cangey 
at tapgirl1@cox.net for details or go to the Meetup page 
for SCBWI Vegas. 
  
            Who: SCBWI Vegas Illustrators & Picture Book 
Critique Group 
            Where and When: Please contact Ken Lamug 
at nevada-ic@scbwi.org for location info. 
  
            Who: SCBWI Vegas Summerlin Critique Group 
            Where: Coffee Bean on Towne Center and 215 
            When: Last Wednesday of the month, 4:30-6:30pm. 
For 2017: 4/26, 5/31, 6/28, 7/26, 8/30, 9/27, 10/25, 11/29 
            Notes: Email Stephanie Espinoza at  
forestjournal@yahoo.com for more info. 
  
            Who: Quarterly Critique Group, all genres 
            Where/When: These larger critique groups will be 
held as announced. 
  
   If you are interested in leading or starting a new critique 
group in your area, please contact Kim Harnes 
at kimharnes@gmail.com. 
 
Megan Kellermeyer	joined SCBWI in 2016, but she's been 
writing about far off lands and people since her teens. She 

has created and maintained websites 
like www.zomboo.com for local 
businesses for over eight years and 
sometimes writes for the late-night 
TV show, "Zomboo's House of 
Horror Movies." Known online as 
Jade Griffin, she is both writer 
and illustrator for the 
webcomic 56shards.com, which has 
been running for over seven years. 
Whether writing, drawing, or 

delighting in the screams of people exiting the home haunt she helps 
put on every Halloween, Megan is constantly creating and is 
working toward the publication of her first middle-grade novel. 
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Author Ity 
By Megan “Jade Griffin” Kellermeyer 
“Drawing a Blank” 

 
Inspiration, like so much in life, is unexpected, fleeting, and a bit miraculous. We artists and authors know that burst of "Ah-ha!" 
followed by the chase to where inspiration leads. And if that elusive spring cannot be diverted onto our budding ideas, the project may 
wither and even die. Without those much-needed bursts, we often feel despondent, loathsome, and overcritical of our talents. It's a fact 
of life for most creatives, but it is far worse to believe our well of inspiration has dried up for good. 
 
A break may be necessary to get the creative juices flowing again. Or set the project aside, but never for one moment doubt that there is 
more inside of you. We are by our nature an expressive breed. That fount within us that encourages us to share what we see, hear, and 
feel will never go away. It may seem absent, but it is a part of us which will flow once more. Perhaps slowly at first, or as a dam may 
burst, but when inspiration wells up, it douses the hot fear of fire and fills us once more with cool confidence. 

The Idea Book 
By David McMullin 

 
An idea book is a notebook where you keep track of all of your writing ideas. 
Simple. 
 
BUT! We’ve all had brilliant ideas come to us only to forget them by time we 
finally find that notebook hidden behind a pile of laundry. The answer? Keep your 
book with you at all times - on your nightstand, in your car, on your desk at work, 
next to the shower, in your pocket while walking the dog, running errands, 
pushing junior on the swings, or on date night – you never know when THE great 
idea will hit you. 
 
Are you ready to turn up the volume? Don’t just sit back and wait for ideas. 
Challenge yourself to generate at least one new idea every day. (I keep a note on 
my nightstand to remind me.) 
 
It’s really quite easy. An idea can be anything! Don’t judge it. Just write it down. 
You never know when one not-so-great idea will lead you to a great one. Here are 
things to write down. Fun words (gusto), character names or traits (A kid who 
sneezes whenever he hears the word “gusto”), Titles (Gilly Gusto and the Terrible 
Tissue), feelings, concepts, made-up words, clever rhymes, first lines, overheard 
conversations (also known as eavesdropping), observations, current events, 
settings, a full trilogy plot. Anything! Just write it down. It can be ideas for what 
you are currently working on, or something completely new. 
 
Why bother? Here is how an idea book can benefit you: 
-More ideas 
-Higher quality of ideas 
-Increased creativity 

-Better recognition of ideas when you come across them 
-Looking for ideas becomes a habit 
-A better chance of finding an idea you love 
-Explore topics more deeply 
-More time spent thinking about the writing process (which 
inspires...) 
-More writing! 
 
Many of us are looking for ways to make this difficult 
process of creating books less difficult. The idea book has 
done wonders for me. Over the past 650 days I have written 
down 798 ideas inspiring 60 new picture book first drafts. I 
hope you can find similar results. 
 
 
 
 
After ten years as a 
Broadway actor, 
then ten years as a 
special education 
teacher, David 
McMullin is 
starting career 
number three, 
picture book 
author/illustrator, 
while paying the 
bills as a library 
youth specialist. 
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A Librarian Lens on Writing 
By Julie Dillard, Assistant Regional Advisor 

 
As a high school librarian, I 
spend 50+ hours a week 
behind the counter, in the 
stacks, teaching, and working 
with readers and researchers 
of all kinds. It’s a wonderful, 
gratifying job for an aspiring 
writer—being surrounded by 
stories and readers. Even 
though my “day job” is 
taking the bulk of my time, 
energy, and focus these days, 
I’m picking up lessons I need 
as a writer.  
 
Lesson 1: Readers have wildly varying tastes in books. And they are willing to 
sample from a wide menu. They frequently have a hard time asking for what they 
want in a book.  
 
They ask for mystery a lot, but how they define mystery can be pretty… well, 
mysterious. When I ask for an example of a book like the one they’re hoping to 
find, the books are everything from psychological thrillers to urban fantasy to rom 
coms. They want books that engage them with important questions and 
meaningful stakes. They want interesting voices and characters like and not like 
themselves.  
 
As I hand-sell tons of books involving gangs, drug dealers, serial killers and life-
or-death adventures, I remember that I should be open and brave when I deal 
obstacles and poor choices to my own characters.  
 

At the same time, I “sell” a lot of “quiet” 
books about relationships, high school, 
friendship, family, first kisses, and soulful 
moments to students who want respite, 
beautiful language or just relatable feelings 
and problems. I shouldn’t be afraid my 
story is too quiet or low-stakes.  
 
Take-away: There’s room for so many 
kinds of stories. Readers just want to be 
drawn in and to feel—humor, horror, love, 
sadness, excitement, hope … They want it 
all, and our stories can bring it all.   
 

Lesson 2: A good match is everything. But making a 
good match can take time. It’s a personal, powerful 
challenge for me to hand-sell books to students who are 
reluctant to read. Finding that story that keeps them 
turning pages is a victory.  
 
And even with a great match of a book, students have to 
work at figuring out their own reading process. I have 
speedy readers and super slow ones. Some students 
really benefit from having an audio version of the book 
to support their understanding. Some need background 
music to focus. Some need utter silence and a cushy seat 
by the window.  
 
If I can honor their unique needs, I can honor that I need 
to look for opportunities to match-make for myself as a 
writer. I need to dig into the aspects of writing that keep 
me turning (out) pages. I have to give thoughtful 
attention to the things I love as a reader and that are 
satisfying to me as a writer when I sit down to work and 
indulge in those things—emotion, tension, humor, a 
well-played metaphor…and a cushy seat by the window. 
 
I hope your day jobs are informing and inspiring your 
writing journey, too! I suspect there are writerly lessons 
lurking everywhere we care to look. 
 

Julie Dillard facilitates our 
events in northern Nevada 
in addition to assisting in 
general SCBWI NV 
events. Julie Dillard was a 
high school English teacher 
and recently transitioned to 
being a librarian working on 
her masters in Library 
Science. 
 
She is Mom to four kids, 

and is an aspiring YA and middle grade author. She has 
been an active member of SCBWI for over eight years and 
is dedicated to growing our community of writers and 
illustrators of children’s and young adult books. 
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Pow! So You Want to Make a Graphic Novel? 
 By Ken Lamug, Illustrator Coordinator 

It hasn’t been that long since the graphic novel (and its older cousin, the comic 
book) were ignored and left to independent comic stores and geeky convention 
floors. In the U.S., comics were often associated with pulp magazines, cheap 
publications that featured controversial and exploitative stories. Because of 
that association, educators, parents, and politicians shunned comics and 
typecast them as lowbrow literature. Even art critics and historians shunned 
their artistic qualities. 

But overseas, comics had a different storyline altogether and were even looked 
at as a serious medium to deliver stories. Japan’s version, manga, has been 
quite popular, and there is virtually a manga for every idea you can think of. 

Pulling back the curtain, we can see that the origin of storytelling through 
a sequence of pictures is not all that new. Japan had historical manuscripts in 
comic book form dating as early as 1812. Early inhabitants of Mexico (1500 
BCE) created picture manuscripts depicting early wars. Medieval artisan 
women embroidered a 230 foot tapestry (known as the Bayeux Tapestry) 
depicting the events leading up to the Norman Conquest of England in 
1066. And even the Greeks had their own “cinematic universes” - heroes 
portrayed in epic battles between good and evil. 

Today, comic books & graphic novels are well received. Those geeky kids of 
yesterday grew into adults who share the joy of reading comics with their 
children. Bookstores and libraries have sections dedicated to the medium. 
Hollywood is grasping and acquiring every comic book property they can get 
their hands on; the same goes for streaming services. Traditional publishers 
have created imprints dedicated to publishing graphic novels and are on the 
lookout for the next big thing… going so far as to accept un-agented open 
submissions. 

For a content creator, this is a great time to consider graphic novels as another 
way to show your story. Just remember that the graphic novel is a medium. 
And just like any other medium, it has its rules, limitations, and strengths. 

Not surprisingly, the same principles of storytelling 
and writing still apply to graphic novels. Great 
characters, compelling relationships, intriguing 
plots/concepts, and good pacing are still important. 
But because of the format, how you display these 
ideas on the page will be different. 

There are graphic novels of every genre, style, and 
length. So, I have no doubt that any story you want 
to tell (fantasy, horror, adventure, or even a "quiet 
story") can be told in the graphic novel format. 

If you’re not an artist, don’t worry, there are many 
resources out there just for you. And it’s quite 
common (especially in the comic book industry) for 
a book to involve multiple artists and writers. 

I’ll be sharing some of my favorite links and 
references that will hopefully help you explore this 
format. 

Recommended Books: 
Drawing Comics Lab by Robyn Chapman 
Making Comics by Scott McCloud 
Understanding Comics by Scott McCloud 
Words for Pictures by Brian Michael Bendis 

Recommended Links: 
http://antonyjohnston.com/forwriters/ 
https://www.classcentral.com/course/coursera-
comic-books-and-graphic-novels-728 
https://www.writersdigest.com/online-
editor/publishing-writing-graphic-novels-growing 

Historical Links: 
https://www.edx.org/course/the-rise-of-superheroes-
and-their-impact-on-pop-culture 
https://the-artifice.com/history-of-comics/ 
https://www.vulture.com/2015/10/will-eisner-
graphic-novels-paul-levitz.html 

 
Ken Lamug is an 
author/illustrator who 
has created award-
winning picture books 
and graphic novels for 
all ages. 
 
He is a professional 
dabbler and has tried 
everything from 
beekeeping, filmmaking, 

3d printing, photography, coding and race car driving.  He 
is currently working on his latest graphic novel called 
Mischief & Mayhem, slated to be released in 2020. His 
latest books include Ghastly Ghosts, Petro & the Flea King 
& A is for Asteroids, Z is for Zombies.  
 
Ken also designed a library card for Clark County's latest 
#GetCarded campaign. 
 
You can find out more about Ken and his books by visiting 
his website www.rabbleboy.com 
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First Time SCBWI LA Conference Observations 
By Cindy Leopold-Ritsko, Volunteer Coordinator 

 
Feeling uncertain? 
 
If you’re hesitant to go when the 
next SCBWI Conference in LA rolls 
around, here are a few thoughts. A 
useful suggestion is to attend with 
people who’ve been there before. 
Granted, there is strength, even 
courage in numbers, but sharing of 
notes, concepts, and even desserts 
makes for a tremendous time.  
 
For me, promptings came from the 
SCBWI and Storyteller Academy 
communities. After some soul 
searching, research, and scrambling, 
off I flew with my travel 
companion/roommate/friend. It was 
a magical affair, and yes, I did feel a 
little like Cinderella at the ball; 
grateful and a bit clueless. But, why 
would that stop anyone who dares to 
write children’s literature? 
 
Impressions 
 
Feeling Clueless 
This won’t last once you get there.  
After arrival, one can find SCBWI 
staff badged and eager to help with 
questions or concerns. Well-
structured from beginning to end, 
there are numerous choices to aid 
attendees ranging from beginner 
through professional.   
 
The New Attendee Orientation is 
definitely a must, especially if 
traveling alone. This how-to 
navigate session prior to the official 
opening sets a balanced tone for a 
weekend of observation, learning, 
and social activity. 
 
Feeling Grateful 
There were so many highlights! 

• Key Note Speakers and Panels 
• Regional Get-Togethers 
• Break Out Sessions 
• Portfolio Exhibit 
• Access to Publishing Professionals 

 
	

And then there’s the Dinner Dance! Call it networking, 
if you must, but this was a time of connecting with 
really nice people who share similar aspirations and 
understand the heart and business of creating children’s 
literature. 

 
So… 
 

• If you can attend, register EARLY to get a 
spot in your preferred sessions.  

• Consider your goals, where you’re at in your 
journey, and as so many have advised, keep 
expectations realistic. Research, then relax; 
enjoy your journey.  

 
Originally from Ohio, Cindy Leopold-Ritsko holds an A.A. in 
Business, a B.A. with emphasis in Education, and a M.A. in 
Theology. In pursuit of aspirations, she has taken college courses in 
graphic and fine arts and has recently joined the Storyteller 
Academy Community. 
 
Residing in Las Vegas, Nevada, 
Cindy is an active member of 
SCBWI Nevada, community 
volunteer, and contributing writer 
for LV Pet Scene Magazine under 
the name, C. A. Ritz. 
Representing Pet Scene, she 
writes for children and visits 
classrooms to engage students and 
encourage literacy. Cindy loves to 
inspire reading, writing, and 
illustration from one’s heart. 
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How to Research Literary Agents 
 By Myrna Foster, Newsletter Editor 
 From https://www.storytelleracademy.com/blog/how-to-research-literary-agents	
 

I’m going to cover how to research literary 
agents, specifically agents interested in 
picture books, and share some of my favorite 
free resources with you.  
 
If you’re a SCBWI member, you have access 
to The Book, which has the following 
sections: Agent Directory, Agented By, and 
Finding an Agent: Best Practices. If you 
haven’t checked those out, that should be 
your first stop. 

 
Why do I need to research? 
Well, agents are only interested in representing books that they love and believe they 
can sell. That means you don’t want to send your picture book manuscript or dummy to 
an agent who has only sold adult romance novels or inspirational self-help books. You’d 
be wasting both of your time. 
 
And even if agents represent picture books, you want to make sure they represent the 
kind of picture book that you need them to sell. There are a lot of different kinds of 
picture books. Don’t send rhymers to agents who don’t want to see rhyming picture 
books. You won’t be the exception. Some agents are more interested in fiction or 
nonfiction. Look at the books they’ve actually sold. I also search for interviews and 
manuscript wish list requests to see if they’re asking for anything in particular. 
 
Okay! How do I send my story? 
Hold on. You’ll also want to research whether or not an agent is open to queries. Some 
aren’t. If they are open to queries, do they prefer email or snail mail? What are their 
guidelines? Do they like queries to follow a certain format? Should you paste your 
manuscript below your email query or attach it? 
There are all kinds of things to research. And there are all kinds of ways to go about it. 
Instead of overwhelming you with all of the possibilities, I’m going to share what has 
worked best for me. 
 
Who represents picture books? 

My first stop on 
the Internet is 
usually Literary 
Rambles. Natalie 
Aguirre spotlights 
children’s literary 
agents and links to 
their agency 
websites and other 
interviews. These 
spotlights are 
exactly what you 
need to help you 
get a broad 
overview of an 
agent’s taste. 

 
One of my favorite things about her website is how user friendly it is. The agents are 
listed alphabetically in the left side bar, so if I’m looking for information on one 
particular agent, I can find it quickly. She even gives you the option to search by the age 
categories the agents represent. Natalie and her former blogging partner have 
spotlighted so many agents that it’s great to not have to comb through all of them 
looking for all of the agents who just represent picture books. 
 
Literary Rambles also has a fantastic post on the questions you should ask an agent who 
might be offering representation. But I’m getting ahead of myself. 
 
How do I contact an agent? 
Go to the literary agency’s website and follow their guidelines. Different agencies have 
different guidelines. A lot of agency websites will have specific advice on querying. 
Don’t assume that just because you’ve read the advice on one agency website that it’s 
going to be the same for all agencies. Guidelines can even vary from agent to agent 
within an agency. 

Here are some examples of agency guidelines: 
Dystel, Goderich & Bourret LLC 
Andrea Brown Literary Agency Inc. 
Janklow & Nesbit Associates 
Rubin Pfeffer Content, LLC 
Curtis Brown, Ltd. 
 
I also read through ALL of the agency bios, searching for 
the best agent to represent my work. Sometimes I find a 
better fit than the agent I was researching in the first place. 
If you write and/or illustrate more than just picture books, 
it’s better to find an agent who will represent all of your 
age categories and genres. 
 
What if I need more information? 
Type the agent’s name into your favorite search engine. 
Interviews and other information should come up. Johnell 
DeWitt is currently my favorite blogger for picture book 
agent interviews.  
 
Sometimes you can access an agent’s Publishers 
Marketplace page for free. If so, that’s a fantastic resource. 
There’s actually a website dedicated to what agents and 
editors want. Check out Manuscript Wish List. You can 
also search #MSWL #PB on Twitter.   

 
Heather Ayris Burnell compiled a Monster List of Picture 
Book Agents. The agents listed aren’t all current, but the 
agencies are. Checking out the agents at those agencies 
could be worth your time. 
 
Jennifer Laughran at Andrea Brown has an Ask the Agent 
Tumblr.  

 
How do I use my research without sounding creepy? 
Focus on business information, not personal information. 
In other words, personalize your query with the 
information you find in interviews or on the agency’s 
website, not the information the agent posts on social 
media about herself or her family. 

I also recommend reading books the agent has sold to 
publishers. We’re book people, so we understand the power 
of genuinely connecting over shared love of a book. 

Remember that agents are people. Most of them are lovely, 
and they truly want to fall in love with stories and sell 
them. Treat them the way you’d want to be treated, and 
only send them your best. 

 



	8	 September	2019	WriteRiders	

	

Journey to Publication: Lessons Learned While Writing Women of Valor 
 By Joanne D. Gilbert 

 
My journey toward writing and publishing true stories of female anti-Nazi heroism began long before I 
was born: My grandmother’s large, loving, family was exterminated when the Nazis “liquidated” the 
Vilna, Lithuania Ghetto between 1941 and 1943. While my grandmother was fortunate to have come to the 
States before the Holocaust, she never forgave herself for living when everyone else had died. Instead of 
reading me whimsically illustrated, romantic fairy tales, she showed me faded black and white photos in 
crumbling old albums, and told me vivid stories of our amazing—and conspicuously missing—relatives. 
And so without even realizing what was happening, the theme of my life as a writer was forming: I would 
keep the memory of these precious people alive by preserving and sharing their stories. Lesson learned: 
When a story grabs you, go with it! 
 
Profoundly and painfully aware that I had no credentials, no connections, no money, no experience—and 
probably no right to take this project on, I plowed ahead as if I had no choice. Because I didn’t have a 
choice.  Lesson learned: Ignore all the experts who intimidate you with their “achievements.” They 
don’t write for the general public. None of my readers are reading the “experts.” Also ignore your guilt 
that you won’t be good enough—you are the one who is writing the story, therefore you are good 
enough. 
 

The first edition of WOMEN OF VALOR: Polish Jewish Resisters to the 
Third Reich was published in 2014 by a small publisher for whom I’d 
previously been employed as an editor. WOV received outstanding reviews 
and sold well in my niche market. It even won the FAPA Presidents Gold 
Medal. I became a sought-after public speaker in the US, Canada, and 
even Europe. My entire life changed: I had become a published author in 
spite of my deficiencies! People asked me to inscribe books! No one came 
to my door to tell me it was all a mistake and that I was a fraud. I looked 
forward to researching and writing the second book in the series, focusing 
on German, French, and Dutch women. Lesson learned: Improve where 
you can, but don’t let perceived deficiencies stop you from writing. 
 
And then . . . and then . . . and then the small publisher, who turned out to 
be a crook, began printing and selling my book without including me in 
the loop. I’d go to book clubs and have to sign 50 copies of my book for 
which I’d never receive a cent. I ended up paying $1200 to an attorney to 
send a “Cease and Desist” order to the publisher. Had to fight with 
Amazon to take my book off the market. Had to fight with 3rd-party 
vendors to stop buying books at a deep discount from publisher. No other 

publishers would touch it. Had to rewrite and retitle my book and publish it myself. The 2nd edition was released in July 2018—also to outstanding 
reviews, and won FAPA’s Bronze Medal. Lesson learned: Beware of small publishers. Contracts can’t always protect you, and too often enforcing 
them is not worth the trouble and cost. 
 
One of the women featured in WOV, Miriam Brysk, had been a little girl when the 
Nazis came to Poland. She and her parents ended up “living” with combat partisans 
in the brutal Belarus forests for 18 months. Everyone knows about Anne Frank—but 
no one knows about other children who didn’t die. Everyone knows about Elie 
Weisel—but no one knows about children who didn’t end up in concentration camps, 
No one knows about children who, despite impossible odds, defied the Nazis and 
went on to live long, loving and productive lives. The paucity of Holocaust literature 
for middle grade readers inspired me to expand Miriam’s story into a full-length 
book. Since Holocaust education is increasingly being incorporated into curricula, 
Miriam and I felt it was important to provide a narrative that was of heroism rather 
than victimhood. Lesson learned: In writing narrative non-fiction, find a unique 
angle to a universally accepted narrative. Be alert to side-topics that can develop 
into their own books for a different market. 
 
I made a point of having a posse of middle school kids read and discuss each chapter 
with me—and was delighted by their “nagging” to complete the book so they’d 
know what happened to Miriam. Lesson learned: Make sure to have some Beta 
readers who represent your market. 
 
Self-publishing brought a galaxy of opportunities to once again feel ignorant, 
inferior, and frustrated. There were many expensive and time-consuming setbacks 
until I finally found a trustworthy and talented interior book designer, a website 
creator, and a book cover designer. Lesson learned: Depend on SCBWI for contacts 
in areas where you need help! 
 
Thanks to everyone who believed in “A VICTORY FOR MIRIAM! The Little Jewish 
Girl Who Defied the Nazis.” It will be launched in Henderson, NV on November 10, 
2019.  
 




